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Abstract

Research Objectives more 1) to study students’ perception towards digital signees
of Rajamangala University of Technology Krungthep. 2) To study the characteristics of the
digital signage of students at Rajamangala University of Technology Krungthep. And 3) to
investigate problems encountered while accessing digital signage.

The samples used in this study were 385 undergraduate students of Rajamangala
University of Technology Krungthep. A survey questionnaire was used as an instrument,
then SPSS was used to analyze data regarding percentage, mean and standard deviation.

The results show that most students are Buddhists. Studies in Faculty of Science
and Technology. Subscribe experienced through the digital signage. Style of presentation
affecting the perception of students. Style of content, the student's perception is Color
that is easy to understand the media have seen in the distance. and content to meet the
needs

Content format that students can recognize the color contrast. Clearly contrasting
Monochrome Set, Light weight Dark contrasting light and No ground and letters Graphic
design and color of the screen is the modern formal and reach teens. And Component
screen makes perception possible is running text video clips and data, respectively.

Digital signage the accessibility of students is areas where student activist. The
content is based on the moral philosophy is that students get to know as much as

possible. Followed by Learning and teaching, about students and administrators. The
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problem that most of the media is the message news. Content details and the location
of the installation. Found that installed in areas that are not suitable. Sound and picture
quality it is a problem to get the information. And design styles Create interesting
modern Creativity and language.

Keywords: Perception, Digital Signage, Factors Affecting Information
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